








CLUBCENTRAL CRM OVERVIEW:

ý HMC's CRM application provides hotel partners with a convenient online access to vital 

reports including, financial reports, food and beverage tracking, reservations, top spenders

and meal period analysis

ý Customisable dashboard gives instant summary to food and beverage performance, 

tracking reports, financial reports, reservation bookings, and membership sales

ý Key data is delivered to your Inbox each month via HMC's INSIGHT CRM email

ý View member listings and search for members based on behavior and usage criteria, 

then create email or direct mail campaigns to target highly-specific audiences

ý Regional or global hotel executives have the flexibility to view each of their hotels 

independently, regionally, or group-wide through one unified interface

ý Different security levels are available to restrict access to suit staff hierarchy

ý An advanced email campaign management system facilitates professional email 

campaigns that are easy to create and schedule

Unlike other third-party or competing CRM systems available, HMC's ClubCentral CRM links each member's profile, usage data and 

campaigns all in the same system. This difference allows for an easier and more comprehensive 360-degree view of each member from the

moment they join. 

TEST-DRIVE CLUBCENTRAL CRM FOR YOURSELF:

To access a live demonstration of HMC's ClubCentral CRM visit http://cccrm.clubhotel.com/ (username: 'demo' / password: 'demo').
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HMC's proprietary CRM system has the ability to

gather member-spending information

electronically to build usage history and provide

hotels with valuable data, presented in a variety

of formats and graphs.  These on-demand,

exportable reports deliver historical data, top

spenders, usage, meal period analysis, member

spending trends, and a variety of management

reports that measure programme profitability and

highlight additional revenue sources.

H M C ’s  M E M B E R T R A C K I N G T O O L S
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Tracking data allows you to easily identify your best customers, and conversely, infrequent patrons.

Using the CRM's integrated campaign manager, you can easily customise different marketing

messages for different audiences, and generate regular communication with your members through

email or direct mail.

With relevant, real-time reporting, HMC's partner hotels enjoy a marketing edge that puts them well

ahead of the competition.
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Introducing Voilà Hotel Rewards, an innovative points-based guest loyalty programme

created specifically for independent hotel companies by HMC. 

Voilà Hotel Rewards provides independent hotel groups the same benefits offered by the

mega-brands, but without the costly franchise/management fees and strict corporate

policies that restrict operational freedom and discourage individuality.

With Voilà, HMC is proud to introduce a new, unique, and innovative guest loyalty

programme that rivals the existing competition for many reasons:

h
m

c.clu
b

h
o

tel.co
m

V O I L A™ H O T E L R E WA R D S  `

REWARDING INDIVIDUALITY

Voilà is a brand-independent frequency guest loyalty programme. Members benefit from earning points at a wide collection of eclectic, unique

four- and five-star properties around the world instead of being limited by the uniformity of the mega-brands.

JOINING, EARNING AND REDEEMING IS EASY

Members can enrol, make hotel reservations, track, purchase, transfer points and redeem rewards through Voilà's world-class website 24-hours

a day.  

VALUE. RECOGNITION. REWARDS.

Unlike other loyalty programmes, Voilà members enjoy special perks, such as member-only room rates, flexible reward redemptions, upgrades,

special welcome amenities, instant recognition and more!



V O I L A PA RT N E R  B E N E F I T S  `
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Join Voilà Hotel Rewards today, and learn how you can enjoy all the benefits of a 

mega-brand guest loyalty programme, while still maintaining your hotel's individuality and

operational freedom. Visit us at www.vhr.com/partners for additional information.

Hotels participating in Voilà Hotel Rewards receive all the systems, technology and support services necessary to operate the rewards

programme successfully. Since members seek points instead of merely the lowest rates, participating hotels of Voilà will be able to:

ý Increase Average Daily Rate

ý Increase length-of-stay

ý Lower operating costs

ý Yield higher profit margins by decreasing cost of reservations through lower 

dependency on third parties 

ý Enjoy on-demand, cost-free marketing opportunities

ý Discover new revenue opportunities through extensive data-mining

ý Provide members with tier-related recognition benefits



WE’ RE BY YOUR SIDE. 
RIGHT FROM THE START.

Once HMC has established your marketing programme, we will work hard to bring

you loyal guests and to continuously enhance our partnership. We believe effective

and efficient service and support are essential to long-term partner retention and a

database of loyal members.
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HMC employs a team of specialists to ensure that we not only meet but exceed the high

customer service expectations that exist within the hospitality industry. Only HMC can:

ý Strengthen your sales and promotional efforts with nearly 20 years of experience, 

growth and success in loyalty marketing

ý Provide you with loyal, high-end members

ý Give you the opportunity to open up new, international markets for your organisation 

by leveraging HMC's global network of CLUBHOTEL members

ý Develop customised paid membership loyalty programmes that will surpass your 

revenue and profit goals, whether you represent a single hotel or a large, 

multi-brand network

ý Supplement our experience and expertise with advanced CRM capabilities, custom 

e-commerce solutions, proven retention tactics, and strategically-targeted local and 

international campaigns

HMC offers our partners complete, turnkey solutions. Visit us at http://hmc.clubhotel.com to learn more.



PA RT N E R  T E S T I M O N I A L S

HMC has partnered with more than 1,000 hotels, brands, and independent properties around the world. It is our sincere desire to

add you to our long list of satisfied clients. For our current partner list, please visit http://hmc.clubhotel.com.

“The program is an essential part of our hotel operation as it generates incremental revenue throughout our entire eight participating hotels

through all departments…We look forward to our continued beneficial relationship with HMC and look forward to a long and prosperous

relationship in the years to come.”

Michael Wu and Roland Steiner, Regional General Managers, InterContinental Hotels & Resorts, Asia Pacific

“The marketing strengths that HMC provides are invaluable, allowing us to stay in touch with our guests and let them know about activities and

events at our resort. CLUBHOTEL has also played an important role at the Rough Creek Lodge, exposing members from other parts of the

country to our unique property in a cost effective way.”

Frank Alvarez, Resident Manager, Rough Creek Lodge

“HMC has helped us produce a measurable increase in business levels, quarter after quarter.”

Camilo Bolaño, Marketing & Development Director, Grupo Real (Real InterContinental Hotels Central America)

“Thank you for helping us change the image and perception of the Ciragan Palace Hotel Kempinski in the local market. We have seen a

dramatic increase in returning guests and an increase in loyalty to the Ciragan brand.”

Richard Bayard, General Manager, Ciragan Palace Hotel Kempinski, Istanbul

“The Excelsior Plus loyalty programme is an important part of our hotel operation as it generates increamental revenue throughout various

hotel departments. The success of this programme is therefore of prime importance to our business and the base on which we build our food

and beverage revenues”

Andrew Hirst, General Manager, The Excelsior, Hong Kong
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HOSPITALITY MARKETING CONCEPTS




